




Ishod učenja 4:

Minimalni ishod učenja

• Analizirati osnovne elemente koje potrošači koriste prilikom 
odlučivanja o kupnji kako bi objasnili ponašanje potrošača.

Željeni ishod učenja

• Procijeniti utjecaje danih ekonomskih čimbenika na ponašanje 
potrošača.
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https://hbswk.hbs.edu/item/can-ai-predict-whether-shoppers-would-pick-crest-over-colgate
https://hbswk.hbs.edu/item/can-ai-predict-whether-shoppers-would-pick-crest-over-colgate
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https://www.youtube.com/watch?v=1exopHOl1jo
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http://images.google.com/imgres?imgurl=http://www4.fe.uc.pt/pheuk/pareto.jpeg&imgrefurl=http://www4.fe.uc.pt/pheuk/outros.html&h=264&w=203&sz=8&tbnid=7gN4eyiMqfcJ:&tbnh=106&tbnw=82&start=41&prev=/images%3Fq%3DVILFREDO%2BPARETO%26start%3D40%26hl%3Dhr%26lr%3D%26ie%3DUTF-8%26sa%3DN
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